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n Y " iz 14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.
S enl Typical Adults 18 or older who used PORTILLO'S in the past 30 days are 49.6 years old (2.6% older than
— : :
: average) and have a $130,448 (21.4% higher than average) annual household income.
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8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.
Typical Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 45.5 years old (5.9% younger
than average) and have a $124,364 (15.7% higher than average) annual household income.
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5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
Typical Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 44.9 years old
(7.1% younger than average) and have a $134,342 (25.% higher than average) annual household income.
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3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S CHICAGO PIZZA in the past 30 days.

L
R u SATI 5 enl Typical Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 51. years old (5.5%
p | cricaco przza [

older than average) and have a $136,743 (27.2% higher than average) annual household income.
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ﬂ 3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA ITALIAN BEEF in the past 30 days.
BUONA enl Typical Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days are 51.8 years old (7.2% older

1A DRAOBUIL DAL B than average) and have a $133,261 (24.% higher than average) annual household income.
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i f.f’ Education Levels:
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14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.
Adults 18 or older who used PORTILLO'S in the past 30 days are 21.6% more likely to be a college graduate,
18.4% more likely to work full-time, 19.6% more likely to be married, 6.7% more likely to be a parent of 1 or
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8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.

Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 24.4% more likely to be a college
graduate, 34.4% more likely to work full-time, 8.% more likely to be married, 21.9% more likely to be a
parent of 1 or more children under 18.
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5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
. enl Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 61.3% more likely to be a

college graduate, 54.7% more likely to work full-time, 6.6% more likely to be married, 1.4% more likely to
be a parent of 1 or more children under 18.
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. 3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S CHICAGO PIZZA in the past 30 days.
R n SAT l 5 Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 1.4% less likely to be a college
[r— graduate, 20.7% more likely to work full-time, 32.6% more likely to be married, 5.2% less likely to be a

parent of 1 or more children under 18.
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CHICAGO'S DRIGINAL ITALIAN BEEF

e
* ‘?. Education Levels: Adults 18 or older
\

Some High School or Less (not graduate) L%

3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA ITALIAN BEEF in the past 30 days.

Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days are 29.7% more likely to be a college
graduate, 14.6% more likely to work full-time, 44.5% more likely to be married, 29.5% more likely to be a

parent of 1 or more children under 18.
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a“ &F d" “? < & & & & Parent of 1 or more Children in College g
‘fb @o& J“"" & &“3 Qﬁ“‘. df @ \!@ « S o.6%
& &
Qf & :F)p:' ‘:;“ Grandparent of 1 or more Children under 18 m 28.5%
¥ i
& &
= who used BUONA ITALIAN BEEF in the past 30 days = CHICAGO = who used BUONA ITALIAN BEEF in the past 30 days ® CHICAGO
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Portillo’s =

Xk kK
HOT DOGS - BEEF - BURGERS - SALADS

to have a dog.

14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.
Adults 18 or older who used PORTILLO'S in the past 30 days are 18.7% more likely to own their home, 5.1%

more likely to own a higher valued home, 20.8% more likely to have a single-family home, 18.4% more likely

Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

8.6% 7.1%

Apartment

Own Own Second Home Mobile Home or Manufactured = 0.5%
or Real Estate Home I 1.4%
Property }
» who used PORTILLO'S in the past 30 days W CHICAGO = who used PORTILLO'S in the past 30 days = CHICAGO

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who used PORTILLO'S in the past 30 days

CHICAGO $406,686

il =

$200K-$250K  $250K-$300K  $300K-$350K

$350K-$500K  $500K-$750K

<$150K $150K-$200K
® who used PORTILLO'S in the past 30 days W CHICAGO
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3.2%

S1VvH

$750K-S1M

mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Own a Dog

Own a Cat

Own other type of Pet

»who used PORTILLO'S in the past 30 days. m CHICAGO

@Home Loans: Adults 18 or older

Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Quick service restaurants used past 30 days: Portillo's
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likely to have a dog.

8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.
Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 10.1% more likely to own their home,
2.2% more likely to own a higher valued home, 9.% more likely to have a single-family home, 31.1% more

m Own/Rent/Other: Adults 18 or older
e i

Single Family House (unattached) m -

I 12.0%
Townhouse or attached Home g™
B e

7 ‘

. 6.0%
Condominium
6.0%

mﬁm Type of Home: Adults 18 or older ‘&'Pets in Home: Adults 18 or older

9.2% 8.4% 157%
P Apartment s
Other Own Second Home Mobile Home or Manufactured = 0.7%
or Real Estate Home I 1.4%
Property :
who used JIMMY JOHN'S in the past 30 days ® CHICAGO who used IMMY JOHN'S in the past 30 days = CHICAGO
-~
v Z4l Value of Owned Home: Adults 18 or older
Average Value of Owned Home:
who used JIMMY JOHN'S in the past 30 days.
CHICAGO
5:9% a4.99
3.2%
<$150K $150K-$200K  $200K-$250K  $250K-5300K  S$300K-$350K  $350K-$500K  S500K-$750K  $750K-S1M S1VH+
¥ who used JIMMY JOHN'S in the past 30 days W CHICAGO
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Own a Dog l— -
31.9%

i

Own a Cat _—
21.2%

111%

Own other type of Pet l
2

% who used JIMMY JOHN'S in the past 30 days

W CHICAGO

&Home Loans: Adults 18 or older

B B2sma
R 754 ]

Home Mortgage Refinanced Home Equity own
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
Loan Mortgages)

Quick service restaurants used past 30 days: Jimmy John's
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5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 5.4% more likely to own
their home, 13.8% more likely to own a higher valued home, 3.5% less likely to have a single-family home,

52.5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

Townhouse or attached Home i 8.0%

8.6%

10.3%
.0%

Own a Cat

Condominium rE

8.4% 99% 719
Other Own Second Home Mobile Home or Manufactured = 0.3% Own other type of Pet
or Real Estate Home I 1.4%
Property "
# who used POTBELLY SANDWICH WORKS in the past 30 days W CHICAGO = who used POTBELLY SANDWICH WORKS in the past 30 days = CHICAGO = who used POTBELLY SANDWICH WORKS in the past 30 days  CHICAGO

Z:' Value of Owned Home: Adults 18 or

Average Value of Owned Home:
who used POTBELLY SANDWICH WORKS in the past 30...

CHICAGO 406,686

Memel

<$150K $150K-S200K  $200K-$250K  $250K-$300K  $30

14

® who used POTBELLY SANDWICH WORKS in the past 30 days
Qual intab

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25

0K-$350K

@Home Loans: Adults 18 or older

im-ﬁm

older

.8%

$350K-$500K  $500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced  Home Equity own
Home Mortgage Loan/Home Home/Property
RMEACO Improvement  Outright (No
Loan Mortgages)
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




. 3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S CHICAGO PIZZA in the past 30 days.

H USATI 5 — Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 28.1% more likely to own their
= home, 2.7% more likely to own a higher valued home, 38.8% more likely to have a single-family home, 42.%

bl cHicAGO PrzzA [

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

4.6%

Townhouse or attached Home
8.6%

condambilim o Cat
6.0% wn a La

Apartment

Own Second Home Mobile Home or Manufactured  0.2% Own other type of Pet

or Real Estate Home I 1.4%
Property
= who used ROSATI'S CHICAGO PIZZA in the past 30 days B CHICAGO = who used ROSATI'S CHICAGO PIZZA in the past 30 days = CHICAGO #who used ROSATI'S CHICAGO PIZZA in the past 30 days WCHICAGO

Z? Value of Owned Home: Adults 18 or older w Home Loans: Adults 18 or older

Average Value of Owned Home:
who used ROSATI'S CHICAGO PIZZA in the past 30 days

CHICAGO 406,686

22.8%

5.9%
4.9% 3.2%

$350K-$500K  $500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced  Home Equity own

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K
® who used ROSATI'S CHICAGO PIZZA in the past 30 days W CHICAGO Home:Mortgage irl::':l::n:: t H;r::_';:;:?;om
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m 3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA ITALIAN BEEF in the past 30 days.
enl Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days are 26.5% more likely to own their

o A A
e home, 1.1% more likely to own a lower valued home, 32.7% more likely to have a single-family home, 30.9%

CHICAGO'S ORIGINAL ITALIAN BEEF more Iikely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older

Single Family House (unattached)
Own a Dog

9.5%
8.6%

Townhouse or attached Home '

condainliilmn o2 Own a Cat
6.0%
9% 7.1% Apartment ud

Own Second Home Mobile Home or Manufactured | 1.2% Own other type of Pet

or Real Estate Home I 1.4%
Property
# who used BUONA ITALIAN BEEF in the past 30 days W CHICAGO # who used BUONA ITALIAN BEEF in the past 30 davs = CHICAGO # who used BUONA ITALIAN BEEF in the past 30 days u CHICAGO

wgh Home Loans: Adults 18 or older

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who used BUONA ITALIAN BEEF in the past 30 days

CHICAGO 406,686

ol e ol L

6.0% 4,99

3.2%

$350K-$500K  $500K-$750K  $750K-S1M S1VH Home Mortgage Refinanced  Home Equity own

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K
# who used BUONA ITALIAN BEEF in the past 30 days W CHICAGO Home Morigegs irl::':l::n::t H;r::_';:;:?;om
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HOT DOGS - BEEF - BURGERS - SALADS

e A A

14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.

Adults 18 or older who used PORTILLO'S in the past 30 days are 3.8% less likely to look up D-I-Y advice
online, .1% less likely to always vote in local elections, 22.8% more likely to belong to a gym, 9.2% more
likely to fly domestic past yr.

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

85.2%
-

Registered to Vote Democrat / Lean Republucan /lean Independent/ None

37.7%) (In District of Resi ce) Democrat of These
= Presidential Elctions: Always
%) 24.8%) Procide , ;
Elections: S Sy
17.9%)
ELELELEL B e
Redipes/ Restaurant  Online Phone Do-t-voursel  Medical Mome/  Finess/Diet JobSearch/  Apparel / caneer Education  Take Onne  Religion/  Momework ﬂmlm: mmum Genealogy  Parenting/ Online Dating L
Meal Planning mr-mauw information / / Video Call Advice Senvices/ Garden ideas Information Postresume Beauty ideas Development [Research Classes Spirtyakity  [You or Your Family Adwice  Service - _
Sugessons Reviews  (skype, Information schoals, chid's) smmrmv Local Elections: Always J0.8%
Faceimg, Appication, sl Local Elections: Sometimes
stc) Financing) o
# who used PORTILLO'S in the past 30 days mCHICAGO # who used PORTILLO'S in the past 30 days 8 CHICAGO

«
@_&Top-so past 12-months Active Lifestyle Activites: Adults 18 or older

a8.5%)
La5.7%|
3a.9%|
t26.6%)

Hh

Yoga-Piates Basketbal  Boating

Fishing

® who used PORTILLO'S in the past 30 days

Gralling - Lawn Care Gardening Bicyding Swimming Bowling Volunteer Belongto Jogging - Sewing- GmupFitness Hiking -
Outdoor (Flowers or work Health Clubor  Running Crfts Class Backpacking
cooking vegetables)
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‘u Past 12-months Domestic Airline Trips: Adults 18 or older

s
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5-0 trips 805 674

- R i e P e o

11.7%
10.7%

6.1% Flew Domestic past year:
Avg. # Domestic Flights: _

Camping Adult Competitive Follow a Caregiver of Football Tennis. Softball - Organized Snow Sking Hunting
Continuing Video Gaming Weight Loss  Aging Parent Baseball Road Race Snowboarding
s i Srmdeie
Marathon,
m CHICAGO ec)

Quick service restaurants used past 30 days: Portillo's



more likely to fly domestic past yr.

8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.
prema— Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 3.8% more likely to look up D-I-Y advice
online, 6.3% more likely to always vote in local elections, 21.8% more likely to belong to a gym, 10.8%

_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

| Activity: Adults 18 or older

el R mnED

Registered to Vote Democrat / Lean Republucan /lean Independent/ None
(In District of Residence) Democrat of These

Presidential Elections: Always

% i Preside | Elections: S i 12,057
TEEEE
113 Statewide Elections: Always | WA
lis 58 &

Redpes/  meal Fecmeme | onliarboie coniual (wdicll | doma/|  rimiaoe st Gplell) s ekt uiSob slie) K dEnsk. vhhgwly. desdpy) reechy)) o ilieg
Meal Planning mr-mauw information / / Video Call Advice Senvices/ Garden ideas Information Postresume Beauty ideas Development [Research Classes Spirtyakity  [You or Your {snapfs! Family Advice rvice -
Sugessons Reviews  (skype, Information schoals, chid's) shutte nﬂv Local Elections: Always J0.8%
s, spntsr sl Local Elections: Sometimes
<. inancing] Z
# who used JIMMY JOHN'S in the past 30 days B CHICAGO #who used JIMMY JOHN'S in the past 30 days u CHICAGO

«
@&Tap—&‘o past 12-months Active Lifestyle Activites: Adults 18 or older

I

Crilling - Lawn Care Gardening Bicyding Swimming Bowling Volunteer Belongto Jogging - Sewing- GmoupFitness  Hiking - Fishing Yogza-Pdates Basketball
Outdoor (Flowersor work Health Clubor  Running Crfts Class Backpacking
cooking vegetabies)

# who used JIMMY JOHN'S in the past 30 days
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w Past 12-months Domestic Airline Trips: Adults 18 or older

: 18.2%
B 577 565 16.9%
14.6%
2trips 2%
mﬂ--m

80%

4trips  F¥wrr)

) 13.4%
S-9trips T 10.7%

10+ trips 4.7% Flew Domestic past year: 6 61.6%
LEN=37,373 4.5% Avg. # Domestic Flights:
h-h---hhh“W
Camping Adult Soccer Competitive Follow a Caregiver of Football Tennis. Softball - Organized Snow Sking Hunting
Continuing Video Gaming Weight Loss  Aging Parent Baseball Road Race Snowboarding
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H CHICAGO o}

Quick service restaurants used past 30 days: Jimmy John's




5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 1.% more likely to look

o Rk
up D-I-Y advice online, 3.3% more likely to always vote in local elections, 23.% more likely to belong to a
L SANDWICH WORKS
gym, 34.6% more likely to fly domestic past yr.
_Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older I Activity: Adults 18 or older
Registered to Vote Democrat / Lean Repubhcanll.ean Independent / None
37.7%) (In District of ce) Democrat of These
Presidential Elections: Always
i O i i e i B e et
Statewide Elections: Alwaw ”
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n;::::;; mn-mavw- |lll:n:;:!\’ t\:s:::ul Advice. ":v;-cmc:; Ganden ideas information Postresume Beauty ideas Development l:;:;? Classes  Spirkuality lv:‘;l;::w smmrmv Family Advice rvice Local Elections: Always _
s, i sl Local Elections: Sometimes
® who used POTBELLY SANDWICH WORKS in the past 30 days B CHICAGO = who used POTBELLY SANDWICH WORKS in the past 30 days 8 CHICAGO
«
@_&Tap—&’o past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
1 trip 26.7%

16.9%

15.8%
1,152,867 15.3%

3trips Syl F-

50, 4%
4trips  F¥wET) g%
24.9% 5-9 trips E 14.9%
FledPhomestic past year:
= 10+ rips m Avg. # Domestic Flights:
i 5.2% 14.5%]
- i e i s s i -
e

2 trips

Celling-  lawnCare Gardening  Bicyding  Swimming  Bowlng  Volmizer  Belongto Sewing- GrupFitness  Hiking - Fishing  Yoga-Pdates Basketbal  Boating Camping Aduk Competitive  Followa  Caregiverof  Football Teanis  Softball-  Orgasized SnowSking-  Hunting
OQutdoor [Flowersar Work  Health Club or cafts class  Backpacking Continuing Video Gaming Weight Loss  Aging Parent Eassball  Road Race Snowboarding
cooling wegetabies) &ym Education Progmm  orReltive 15K,
Marathon,
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7.6% more likely to fly domestic past yr.

. 3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S CHICAGO PIZZA in the past 30 days.
R u EATI 5 — Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 3.3% more likely to look up
D-I-Y advice online, 12.8% less likely to always vote in local elections, 4.4% more likely to belong to a gym,

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

85.2%

Registered to Vote Democrat / Lean Republucan /lean Independent/ None
(In District of Residence) Democrat of These
Presidential Elections: Always
Presidential Elections: Someti e
o ol ol 0 ol el ) o
. de Elections:
Resipes pockems | ouliarbome coniunll (wdiell | domal] kst skl Gplell) Gmw i el sl ewmesd ek v»nuu;ny Genealogy  Pamsting/ Onine Dating
Meal Planning mn-mavw- information / / Video Call Advice Senvices/ Gamdenideas information Postresume Beaoty ideas Development ([Research Classes Spirtyakity  [You or Your Family Adwice  Service _
Suggestions Reviews (skype, Infotmation Schools, Child's) Slllllbzﬂ’V lM!E’e:ﬁms A.‘wﬂys
Saciioms, spntsr sl Local Elections: Sometimes | st
<. inancing]
# who used ROSATI'S CHICAGO PIZZA in the past 30 days H CHICAGO = who used ROSATI'S CHICAGO PIZZA in the past 30days = CHICAGO

@_&Tap—&’o past 12-months Active Lifestyle Activites: Adults 18 or older

L

i-

Crilling - Lawn Care Gardening Bicyding Swimming Bowling Volunteer Belongto Jogging - Sewing - Cm!lﬂllblm Hiking - Fishing Yogza-Pdates Basketball Boating
Outdoor (Flowersor work Health Clubor  Running Crfts Backpacking
cooking vegetabies)
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‘u Past 12-months Domestic Airline Trips: Adults 18 or older
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m 3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA ITALIAN BEEF in the past 30 days.
| Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days are 6.9% less likely to look up D-I-Y
B U U N A advice online, 4.6% less likely to always vote in local elections, 5.1% less likely to belong to a gym, 5.7%
CHICABD'S ORIGINAL ITALIAN BEEF more likely to fly domestic past yr.
_gTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
g weD
Registered to Vote Democrat / Lean Republucan /lean Independent/ None
plas.5% (in District of ce) Democrat of These
g Presidential Elections: Always
.o a7 Statewide Elections: Alwaw ”
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104 tri past y
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Past 30-days QSR Users: Adults 18 or older

:;.‘ ‘iz lﬂ 1time 8%

3 times

4 times
5 times
6 -9times

10times or more

Ao
T
o]
T
m

» who used PORTILLO'S in the past 30 days
Avg. Monthly QSR Meals:

Total Monthly QSR Users:
100.0% 84.6%

5.9
C amsem

likely to smoke cigarettes.

14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.
Adults 18 or older who used PORTILLO'S in the past 30 days are 18.2% more likely to use QSRs past mo.,
23.% more likely to use Sit-Down Restaurants past mo., 16.% more likely to use Casinos past yr., 27.8% less

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

(] 1time 15.8%

2 times

16.5%

3 times 12.6%

4 times -

%

5 times
6-9times

10times or more

= who used PORTILLO'S in the past 30 days B CHICAGO

Avg. Monthly Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
87.3% 71.0%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Cattee D] | acs S Upses m.au
House / Donut/ Busger
Coffes ear Bakery snmm

Mexican  Chinese nakan

mm
Asian

 who used PORTILLO'S in the past 30 days HCHICAGO

who used PORTILLO'S In the post 30 days 30.7%

anerco 2.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
‘wmsgn

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor
Wine
Imported Beer

Domestic Light Beer

2,134,006 28.3%
Domestic Regular Beer pyrresy 27.7% v v
Microbrew / Craft Beer M“%ZJ% | |
= who used PORTILLO'S in the past 30 days m CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,839,208

24.4%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

°

Other Gambling Casinos visited past 12 months: Yes
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Quick service restaurants used past 30 days: Portillo's

Used Past 30-days: Adults 18 or older
wi |

Marijuana / Cannabis Vape

Cigarettes

= who used PORTILLO'S in the past 30 days = CHICAGO



more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

.__’ : a 1time BA%

3 times

4 times

5 times

6 -9times
10times or more

» who used JIMMY JOHN'S in the past 30 days
Total Monthly QSR Users:
100.0% 84.6%

L ema2 5,388361

= CHICAGO
Avg. Monthly QSR Meals:

v

8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.
Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 18.2% more likely to use QSRs past mo.,
16.3% more likely to use Sit-Down Restaurants past mo., 24.1% more likely to use Casinos past yr., 23.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

2 times

3 times

12.6%

4 times 9.59

5 times 7.5%

6-9times

10 times or more

® who used JIMMY JOHN'S in the past 30 days H CHICAGO
Total Monthly Sit-Down Restaurant Users:

82.5% 71.0%

A

wn Restaurant Meals:

!

Drank Past 30-days: Adults 18 or older
Any Type of Beer
,

Liguor
Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer M%ISJ% | |
wwho used JIMMY JOHN'S in the past 30 days m CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Pz

Mexicn  Chnese  Coffse Bagel/  wings/ Steskhouse Upscale  Indian
™
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
2

masan

mwho used JIMIMY JOHN'S in the past 30 days u CHICAGO

House / Doaut/ Burgers / aif
who used JIMMY JOHN'S in the past 30 days 33.5%

Coffee tar sakery  spons Bar other
CHICAGO 1.?04.3M 22.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)

S
pcte s
Stage Show / Concert 5 4*7'4%
5.4%
S—
02 1,9%
SPa  EVIRT 2.3%
Other Gambling 2.9% . 5
1.7% Casinos visited past 12 months: Yes

# who used JIMMY JOHN'S in the past 30 days

B CHICAGO

388
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Quick service restaurants used past 30 days: Jimmy John's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who used JIMMY IOHN'S in the past 30 days = CHICAGO



SANDWICH WORKS

Past 30-days QSR Users: Adults 18 or older

'-’ ‘iz lﬂ 1time

3 times

4 times

5 times

6 -9times

10times or more

= CHICAGO

= who used POTBELLY SANDWICH WORKS in the past 30 days

past yr., 47.5% less likely to smoke cigarettes.

5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 18.2% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 2.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ At 15.8%

2 times

3 times 12.6%

4 times 0.5%

5 times 7.5%

6-9times

10times or more

® who used POTBELLY SANDWICH WORKS in the past 30 days W CHICAGO

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Bagel/  wings/ Steakhouse Upscale
Donut/ Burgers |
Bakery  sports Bar

= who used POTBELLY SANDWACH WORKS in the past 30 days WCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused POTBELLY SANDWICH WORKS in the post 30.. [TG2S520l  39.2%

CHEAGE 22.6%

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:
100.0% 84.6% 83.8% 71.0%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

Liguor
Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer Mn?‘s” | |
#who used POTBELLY SANDWICH WORKS in the past 30 days u CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Slot Machines

24.4%

AR ——
ST

m 10.
5.4%

m 10
5.1%

E 4.0%

8 3%

21,0%
1.7%

® who used POTBELLY SANDWICH WORKS in the past 30 days

Upscale Restaurant

Stage Show / Concert

839,208
Sports Betting
: 2.

Spa

Other Gambling Casinos visited past 12 months: Yes

B CHICAGO

268
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop

Used Past 30-days: Adults 18 or older

=

Marijuana / Cannabis Cigarettes Vape

= who used POTBELLY SANDWICH WORKS in the past 30 days = CHICAGD



ROSATIS== GHI

Past 30-days QSR Users: Adults 18 or older

I 14
wadd e
3 times

4 times

5 times

6 -9times

10times or more

F

® who used ROSATI'S CHICAGO PIZZA in the past 30 days
Total Monthly QSR Users:
100.0% 84.6%

PG T

B CHICAGO
Avg. Monthly QSR Meals:

]

3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S

18.1% more likely to smoke cigarettes.

Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 18.2% more likely to use QSRs
past mo., 14.% more likely to use Sit-Down Restaurants past mo., 23.% more likely to use Casinos past yr,,

CHICAGO PIZZA in the past 30 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

15.8%

4 times
5 times
6-9times

10times or more

m

= who used ROSATI'S CHICAGO PIZZA in the past 30 days H CHICAGO
Total ly Sit-Down ant Users: Al it-Down Restaurant Meals:
80.9% 71.0%

Drank Past 30-days. Adults 18 or older
s Tpect e

3,322,931

Liguor

2,386,259 31.6%

Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer v v
Microbrew / Craft Beer pogrn 9_:%‘0% | |
» who used ROSATI'S CHICAGO PIZZA in the past 30 days m CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

" Wbt

wolon, oo, cofse: e S/ Adep) Smbene Upals m.au
House / Donut/ Busger
Coffes ear sakery  sports nr mm

Asian

# who used ROSATI'S CHICAGO PIZZA in the past 30 days m CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used ROSATI'S CHICAGO PIZZA In the post 30 days [SBi0NIRI 35.8%

anerco 2.6%

z Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

am. 779 6.4%
5.4%
385,404

5.1
3.7%
2.3%

B

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

°

Other Gambling Casinos visited past 12 months: Yes

# who used ROSATI'S CHICAGO PIZZA in the past 30 days = CHICAGO
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Quick service restaurants used past 30 days: Rosati's Pizza

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who used ROSATI'S CHICAGO PIZZA in the past 30 days = CHICAGD



==
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA

55.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
;_‘.’ ‘h; | 1 time IO.S%

2tmes Ry
6 -9times

10 times or more m
wwho used BUONA ITALIAN BEEF in the past 30 days
Total Monthly QSR Users:
100.0% 84.6%

NG T

m CHICAGO
Avg. Monthly QSR Meals:

v

Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days are 18.2% more likely to use QSRs
past mo., 25.4% more likely to use Sit-Down Restaurants past mo., 1.1% more likely to use Casinos past yr.,

ITALIAN BEEF in the past 30 days.

1time

15.8%

2 times

3 times

12.6%

e 7Y
o
e T
—
F
F

# who used BUONA ITALIAN BEEF in the past 30 days W CHICAGO
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
89.0% 71.0%

4 times

5 times

6-9times

10times or more

Drank Past 30-days: Adults 18 or older
Any Type of Beer

28.3%

Liguor
Wine
Imported Beer

Domestic Light Beer TS

Domestic Regular Beer M v v
Microbrew / Craft Beer w 20:5% | |
® who used BUONA ITALIAN BEEF in the past 30 days m CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
iihlhhhhn
’

Pz Cattee Bagel/  wings/ Steakhouse Upscale
House / Doaut/ Burgers !
Coffes ear Bakery  sports Bar

Mexican  Chinese masian indian /
Thai
Other

Asian

= who used BUONA ITALIAN BEEF in the past 30 days u CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused BUONA ITAUAN BEEF in the past 30 days 22.6%

anerco 2:6%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

7.0%
5.4%

m 9.4%
5.1%

4.9%

Upscale Restaurant

Stage Show / Concert
Sports Betting
L]

:

°

- 2.3%

2.5%
17%

® who used BUONA ITALIAN BEEF in the past 30 days

Other Gambling Casinos visited past 12 months: Yes

H CHICAGO

173
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Quick service restaurants used past 30 days: Buona

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who used BUONA ITALIAN BEEF in the past 30 days uCHICAGO



Portillo’s =

HOT DOGS - BEEF-BURGERS - SALADS

14.9% or 1,125,942 of CHICAGO DMA Adults 18 or older used PORTILLO'S in the past 30 days.

- Adults 18 or older who used PORTILLO'S in the past 30 days are 33.5% more likely to have a 401K, 55.% more
likely to have an Auto Loan, 21.6% more likely to Invest/Trade Stocks Online, 14.5% more likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

W who used PORTILLO'S in the past 30 days

3,231,026

),hl?. 353 34.6%

, i
14.8%
937,297 13.1%
9.9%
829,653 11.0%
11.3%
8.3%
9.4%
FORER 7.7%

Financial Services Has and/or Uses: Adults 18 or older

6.9% 8.3
5.3%

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

42.8%

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
m 8.6% Account Mortgage Loan or Home
71% Equity Loan
W CHICAGO ® who used PORTILLO'S in the past 30 days m CHICAGO

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce / Family Attorney

W who used PORTILLO'S in the past 30 days

1,402,440
1 ‘88 374

1012688

g 9.8%
B & @

4.9%

17.1%

18.6%

17.1%

g.79% 11.1%
3'4:495 G - 5% 5% 3 an 3.8%
2.9% (*Past 12 Months) VISA PayPal Zelle MasterCard  Debit Card Venmo ApplePay  Google Pay  Cash App Discover  Store Credit ~ American  Square Cash  Facebook Samsung Pay
Eg@ Card Express Messenger
m CHICAGO ® who used PORTILLO'S in the past 30 days m CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Qual Intab 687

Quick service restaurants used past 30 days: Portillo's
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mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

2,1 Gl?. 353

1,930,847 25.6%

1,306,775 17.: 3"

13.2%

14.8%
11.0%
9 14.1%
[ZEREE 8.3%

12.5%

7.7%

9.7%
: 1.1%

W who used JIMMY JOHN'S in the past 30 days

' 8.9% or 675,202 of CHICAGO DMA Adults 18 or older used JIMMY JOHN'S in the past 30 days.

Adults 18 or older who used JIMMY JOHN'S in the past 30 days are 29.5% more likely to have a 401K, 60.4%
more likely to have an Auto Loan, 44.9% more likely to Invest/Trade Stocks Online, 5.9% more likely to pay

. with their Debit Card.

N Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home

» who used JIMMY JOHN'S in the past 30 days u CHICAGO

Professional Serw'ces Used*- Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax P tion Servi
ax Preparation ce Py 15.0%

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Financial Planner
Online Investing / Stock Trading
Accountant 13 o
m usx @ o
Real Estate Agent M%s'm
Estate Planning mﬂ;s%

Insurance Agent at a Local Office (not online)

) Facebook Sa P
Divorce / Family Attorney BJgZS% (*Past12 Months) juach act msung Pay
® who used JIMMY JOHN'S in the past 30 days H CHICAGO m who used JIMMY JOHN'S in the past 30 days m CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 388

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Zelle MasterCard  Debit Card venmo ApplePay  Google Pay  Cash App

Quick service restaurants used past 30 days: Jimmy John's

Discaver

Store Credit  American



A K

5.5% or 414,496 of CHICAGO DMA Adults 18 or older used POTBELLY SANDWICH WORKS in the past 30 days.
Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days are 28.6% more likely to have a

401K, 22.3% more likely to have an Auto Loan, 61.7% more likely to Invest/Trade Stocks Online, 16.6% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

2,613,353 3a.6% [
Stocks or Stock Options 1

21.6%
sl Funcs T
Money Market Funds

12.0%
Bonds 829,653 11.0%

Other (Crypto / NFTs / Metals, etc.) 7&?35:6

529 Plan / College Savings Plan m 1hE%

9.9%
11%

® who used POTBELLY SANDWICH WORKS in the past 30 days

Second Home or Real Estate Property

W CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Online Bill Home

w who used POTBELLY SANDWICH WORKS in the past 30 days m CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service gt i
Online Investing / Stock Tradi :
S
A t 2
Insurance Agent ata Local Office (not online) 5.3%
616,771 8.2%

Real Estate Agent

254,025 JEVA

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney

® who used POTBELLY SANDWICH WORKS in the past 30 days W CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 268
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f'Past 3-Months Payment Methods Used: Adults 18 or older

11.1%
10.2% 7.8%

.29 5.9%
_ DN PR

Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger

m CHICAGO

MasterCard  Debit Card Venmo

ApplePay  Google Pay

PayPal Zelle

m who used POTBELLY SANDWICH WORKS in the past 30 days

Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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3.6% or 270,057 of CHICAGO DMA Adults 18 or older used ROSATI'S CHICAGO PIZZA in the past 30 days.
Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days are 35.4% more likely to have a

401K, 24.8% more likely to have an Auto Loan, 14.3% less likely to Invest/Trade Stocks Online, 18.% more
likely to pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

2,613,353 34.6%

Stocks or Stock Options
Mutual Funds 17‘39:%
Money Market Funds o
Bonds 1"[11.;?

Other (Crypto / NFTs / Metals, etc.) :‘:,2‘

529 Plan / College Savings Plan m 797.:6%

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home

Financial Services Has and/or Uses: Adults 18 or older

i

Certificates of Studentloan Personal Loan Refinanced Home

Auto Loan
Account card Account Banking Banking Paying Mortgage Deposit (CDs) Home  Improvement
Second Home or Real Estate Property Bo Account Mortgage Loan or Home
7.1% Equity Loan
# who used ROSATI'S CHICAGO PIZZA in the past 30 days W CHICAGO ® who used ROSATI'S CHICAGO PIZZA in the past 30 days m CHICAGO
Professional Services Used* : Ad ults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
1,402,340
Online Investing / Stock Trading
B
Real Estate Agent % 3.4% g.7% 11.1%
. e 4.5% 59% 3.8%
4.0% i 2.3% 3
catte P PR, s — : e -“—m
Divorce / Family Attorney 11* 4.3% (*Past 12 Months) visa PayPal Zeile MasterCard  Debit Card Venmo ApplePay  Google Pay  Cash App Discover S!mce:;‘;edt American  Square Cash hf!:::;:r Samsung Pay
® who used ROSATI'S CHICAGO PIZZA in the past 30 days H CHICAGO m who used ROSATI'S CHICAGO PIZZA in the past 30 days m CHICAGO

HICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 147
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

Adults
44.6%

X K A K

3.6% or 271,324 of CHICAGO DMA Adults 18 or older used BUONA ITALIAN BEEF in the past 30 days.

18 or older who used BUONA ITALIAN BEEF in the past 30 days are 32.5% more likely to have a 401K,
more likely to have an Auto Loan, 4.1% less likely to Invest/Trade Stocks Online, 13.4% less likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
401K Plan

1,306,775

IRA (Individual Retirement Account)

Stocks or Stock Options .
17.1%
17.3%

, 21.5%
987,297 13.1%
19.9%
11.0%

Mutual Funds

Money Market Funds

Bonds

Financial Services Has and/or Uses: Adults 18 or older

7.4%
2.79% 4%

Other (Crypto / NFTs / Metals, etc.) 3.319%”‘ 4.7% 53% 3.7%
e e = e - . ... ]
529 Plan / College Savings Plan 7.7% Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M 9.2% Account Mortgage Loan or Home
7.1% Equity Loan
¥ who used BUONA ITALIAN BEEF in the past 30 days ® CHICAGO w who used BUONA ITALIAN BEEF in the past 30 days m CHICAGO
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
e
Online Investing / Stock Trading
Insurance Agent ata Local Office (not online) 1,1“""% @ ®
Real Estate Agent l:‘?:" g.8% 11.1%
i 16.2% a.a% 5% oo 38%
* visA lePay  Google P Cash Di Store Credit  Ameri Cash  Facebock Sa [2
Divorce / Family Attorney rl:;):% (*Past 12 Menths) Apple Pay oogle Pay App SCOVEr mceir;e Ex::‘:;" Square Cas| M::senger msung Pay
® who used BUONA ITALIAN BEEF in the past 30 days M CHICAGO w who used BUONA ITALIAN BEEF in the past 30 days = CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 173
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Quick service restaurants used past 30 days: Buona




Adults 18 or older who used PORTILLO'S in the past 30 days spend an average of 3 days, 7 hours, 27 minutes and 49
WS - cnl seconds each week with All Forms of Media.

HOT DGES BEEF-BURGERS - SALADS

89.5% of Adults 18 or older who used PORTILLO'S in the past 30 days spend an avg. of 8 hours and 33 minutes each week listening to All
Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

..

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usege R o uned BORTILLO'Sinthe CHICAGO

past 30 days

% of Total
Weekly H:M:

® who used PORTILLO'S in the past 30 days H CHICAGO

CHICAGO ~ DMA  Scarborough R22025: Sep24-Jul25  Qual Intab 687 CHICAGO ~ DMA  Scarborough R22025: Sep24-Jul25 ~ Qual Intab 4,186 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f Anythi &
BROADCASTING or AnyEthing .

Quick service restaurants used past 30 days: Portillo's




seconds each week with All Forms of Media.
87.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an avg. of 8 hours and 5 minutes each week listening to
All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average of 3 days, 4 hours, 55 minutes and 51
JIVMIMY
JOHN’S

Weekly il Avg. H:M:S/week with All Forms of Media:
Reach Adults 18 or older

Concurrent

usage % o uned SN IOHNS in the CHICAGO
past 30 days

% of Total
Weekly H:M:|

= who used JIMMY JOHN'S in the past 30 days m CHICAGO
CHICAGO ~ DMA  Scarborough R22025: Sep24-Jul25  QualIntab 388 CHICAGO ~ DMA  Scarborough R22025: Sep24-Jul25 ~ Qual Intab 4,186 Hubbq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f Anythi &
BROADCASTING or AnyEthing .

Quick service restaurants used past 30 days: Jimmy John's




Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend an average of 3 days, 2 hours, 8
minutes and 35 seconds each week with All Forms of Media.

81.6% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend an avg. of 7 hours and 54 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




. Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an average of 3 days, 23 hours, 39
H ﬂ SATI 5 minutes and 21 seconds each week with All Forms of Media.

— 92.5% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an avg. of 9 hours and 13 minutes each week
p | CHICAGO Pizzi |4

listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Rosati's Pizza




m Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an average of 3 days, 10 hours, 59 minutes
B U U N A enl and 36 seconds each week with All Forms of Media.

CHICAGO'S ORIGINAL ITALIAN BEEF

85.7% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an avg. of 9 hours and 17 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Buona



Adults 18 or older who used PORTILLO'S in the past 30 days spend an average of 2 days, 12 hours, 47 minutes and 59

Wg - e“l seconds each week with All Forms of Ad-Supported Media.

[ HoT DOGS.- BEEF - BURGERS - SALADS | 85.1% of Adults 18 or older who used PORTILLO'S in the past 30 days spend an avg. of 7 hours and 47 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Portillo's



Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average of 2 days, 8 hours, 43 minutes and 59
seconds each week with All Forms of Ad-Supported Media.

84.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an avg. of 7 hours and 16 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.8% of totaltime spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Jimmy John's




Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend an average of 2 days, 7 hours, 34
minutes and 42 seconds each week with All Forms of Ad-Supported Media.

79.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend an avg. of 7 hours and 26 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
EXT ..
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




s Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an average of 3 days, 2 hours, 17
R u SAT I s -mn_ minutes and 32 seconds each week with All Forms of Ad-Supported Media.

[ 89.6% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an avg. of 8 hours and 46 minutes each week
p:| cuicaco pizza [id

listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Rosati's Pizza



ﬁ Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an average of 2 days, 10 hours, 12 minutes
and 23 seconds each week with All Forms of Ad-Supported Media.

B U 0 N A [ 78.4% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an avg. of 8 hours and 7 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Buona



HOT DOGS - BEEF- BURGERS - SALADS

Adults 18 or older who used PORTILLO'S in the past 30 days spend an average of 8 hours and 41
minutes each day with All Forms of Ad-Supported Media. 85.1% listen to Local AM/FM Radio for an

avg. of 66.8 minutes/day.

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 62.4 minutes/day.

Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average of 8 hours and 6
minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM Radio for an

(Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend an average of 7
hours and 56 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM
Radio for an avg. of 63.9 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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ROSATIS= GHI

Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an average of 10
hours and 36 minutes each day with All Forms of Ad-Supported Media. 89.6% listen to Local AM/FM
Radio for an avg. of 75.2 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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(average week)
Grocery Stores

Search (Google, Bing, etc.)
News /Weather /Sports (Websites/Apps)

Billboards & Signs (Weekly Drivers)

king/Financial /Real Estate ites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations
Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netflix

i‘

e

RO ™ 5. Hours ity with A

m m Forms of Media: Adults 18 or older
49 850 U

T Y —. esigcyorisbot ;

30 days > gog

B .o

B CHICAGO

who used ROSATI'S

CHICAGO

® who used ROSATI'S CHICAGO PIZZA in the past 30 days

axerage Day)

Local TV Stations
138.9

Networks

Non-Premium Cable TV

Local AM/FM Radio
79.0

Facebook
50.7

il/Text/|

A/Zoom,etc

(Personal &
Work)..

Billboards &
Signs (Weekly
Drivers)
59.0

Search
(Google,
Bing, etc.)

Local TV Stations
120.6

Non-Premium Cable TV
Networks
80.1

Local AM/FM Radio Facebook
66.2 513

Billboards &
Signs (Weekly = Netflix
Drivers) .6
428

Instagram

Search
(Google
, Bing,
etc.)
27.6

Email/Text/IM
[/Zoom,etc.
(P nal &

Groce...

¥ who used ROSATI'S CHICAGO PIZZA in the

P

ast 30 days

u CHICAGO

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Search (Google, Bing, etc)

ther/Sports (Websi

pps)
Billboards & Signs (Weekly Drivers)

Local AM/FM Radio

Facebook

Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel, etc.)
Instagram

YouTube Video

Amazon Prime/IMOb/FireTV

CHICAGO

DMA

T R —

Forms of Ad-Supported Media:
Adults 18 or older

53,

who used ROSATI'S CHICAGO
ccnal 2700 pe CHICAGO PIzA inthe st
BT il e

= who used ROSATI'S CHICAGO PIZZA in the past 30 days B CHICAGO

Scarborough R2 2025: Sep24-Jul25 Quadl Intab 147

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Average poy)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
1315

Networks
119.6

Non-Premium Cable TV

Local AM/FM Radio

752

Facebook
52.2

Amazon
Prime/IMDb
[FireTV
45.2

YouTube
Video
43.1

Search
(Googl
e
Bing,
etc)...

Billboards & Signs
(Weekly Drivers)
59.0

Emal\/TEr(/l
M/Zoon

. [Pers:

& Wor

New
s/We
| ath...

Shopping
(incl....

Instagram
233

Local TV Stations
1149

Non-Premium Cable TV
Networks
76.3

Local AM/FM Radio
614

Facebook
484

Email/Text/IM
/Zoom,etc.
(Personal &...

Search
(Google,
Bing,...

Billboards &
Signs (Weekly
Drivers)

42.8
YouTube

Video...

Instagram
212
Amazon

Prime/IMDb/
FireTV
37.6

News/ Gro
Wea... ce...

Shopping
(incl....

= who used ROSATI'S CHICAGO PIZZA in the past 30 days

Quick service restaurants used past 30 days: Rosati's Pizza

m CHICAGO
® Share of Everything

. for Anything _




e
BUONA

CHICABO'S ORIGINAL ITALIAN BEEF

for an avg. of 69.6 minutes/day.

Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an average of 8 hours
and 18 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local AM/FM Radio
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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[ 958,166 or 85.1% of Adults 18 or older who used PORTILLO'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.8 minutes every day representing 41.4% of all
time spent daily with Ad-Supported Audio.

HOT DOGS - BEEF - BURGERS - SALADS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 567,855 or 84.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 62.4 minutes every day representing 41.5% of all
time spent daily with Ad-Supported Audio.
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& SANDWICH WORKS

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

[ 329,442 or 79.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
37.4% of all time spent daily with Ad-Supported Audio.
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ROSATIS== GHI

Avg. Week All Audio (Persons & % Reach): Adults 18 or older LAve
O e— P S,

Local AM/FM Radio
Podcasts

[ 241,995 or 89.6% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 75.2 minutes every day representing 45.7%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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[ 212,699 or 78.4% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day representing 45.1% of
all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with
Audio: Adults 18 or older
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HOT DOGS - BEEF - BURGERS - SALADS

958,166 or 85.1% of Adults 18 or older who used PORTILLO'S in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic
Hits, Classic Rock, and Country.
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567,855 or 84.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,

Country, Classic Hits, and Alternative.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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SAMDWICH WORKS

329,442 or 79.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Classic Hits, All Sports, and Urban AC.

Local AM/FM Radm Formats (Persons & % Reach} Adults 18 or older Local AM/FM Radio Formats (9/ Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(4veroge
Pop Contemporary Hit Radla

Adult Contemporary
Classic Hits

Classic Rock

Country
News/Talk/Information
Hot AC

Alternative

Album Adult Alternative
All News

Urban Contemporary
Urban AC

AdultHits

_‘l!!?-
m_'rm
PR R—

p—r
VS

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

= X

who used POTBELLY CHICAGO
S e T onc e
past 30 days
# who used POTBELLY SANDWICH WORKS in the past 30 days H CHICAGO

% Time Spant

i

[ 45 |
(o]
(510 ]
o ]

Adult Hits
281

Classic Rock Alternative

35.1

Country
26.6

News/Talk/In

Album Adult
Hot AC Alternative
3 33.7

formation
217

Urban
Contem
porary
241

Pop
Contemporar
y Hit Radio
26.9

Adult
Contemporary
33.5

Classic Hits
EL)

Album Adult
Alternative
322

News/Talk/Info  cjassic Hits
rmation 27.6
30,0

Pop
Contem
porary
Hit
Radio
23.0

Adult
Contemporar
Adult Hits ¥
279 263
Country
248

Urban
Contemporary
228

Urban AC
250

Alternative
27.7

Classic Rock
30.2

® who used POTBELLY SANDWICH WORKS in the

past 30 days W CHICAGO

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Toto!

faveroge week)
Pop Contemporary Hit Radio

Adult Contemporary
Classic Hits

Classic Rock

Country

Hot AC

Album Adult Alternative
All News

Urban Contemporary
Urban AC

Adult Hits

Rhythmic Oldies

CHICAGO

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who used POTBELLY CHICAGO
PR ETET™ s
past 30 days
O
® who used POTBELLY SANDWICH WORKS in the past 30 days m CHICAGO
DVIA Scarborough R2 2025: Sep24-Jul25 Qual Intab 268

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent
I

& Avg. Minutes/day Spent): Adults 18 or older

All News
31.7

Adult Hits
281

Classic Rock
376

Alternative
35.1

Urban
Contemporary
241

Pop
Contemporar
y Hit Radio
269

Album A
Alterna

Urban
AC
19.1

Rhythmi
¢ Oldies
23.6

Contemporary
335

Country
26.6

Adult
Contemporary
26.3

Album Adult
Alternative
322

Adult Hits
279

Pop
Contem
porary
Hit
Radio
pEN]

Rhythmic
Alternative Oldies
iy 26.0

All News
321

Country
248

Urban
Contemporary
228

Classic Hits
27.6

Urban AC
25.0

Classic Rock
30.2

w who used POTBELLY SANDWICH WORKS in the past 30 days

Quick service restaurants used past 30 days: Potbelly Sandwich Shop

m CHICAGO
® Share of Everything



ROSATI 5== GHI

241,995 or 89.6% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, All News, Classic Rock, and Country.
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CHICAGO'S DRIGINAL ITALIAN BEEF

212,699 or 78.4% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Mainstream
Rock, Alternative, and Pop Contemporary Hit Radio.
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. 958,166 or 85.1% of Adults 18 or older who used PORTILLO'S in the past 30 days listen to Ad-
| o e—
Portides == GHI

Supported Local AM/FM Radio for an average of 66.8 minutes every day representing 41.4% of all
HOT DOGS - BEEF - BURGERS - SALADS . R R .
time spent daily with Ad-Supported Audio.
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| 567,855 or 84.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 62.4 minutes every day representing 41.5% of all
time spent daily with Ad-Supported Audio.
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329,442 or 79.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
37.4% of all time spent daily with Ad-Supported Audio.

SANDWICH WORKS. -
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Reach% ' 77.6% Audio: Adults 18 or older

"Share of Ad-Supported Audio” - 225

who used POTBELLY CHICAGO
SANDWICH WORKS in the
past 30 days

37.9%

18.5% 17.2%

13.7%

9.8% g79% 9.4% 8.7% 9.3%

7.5%
Weekly 0% 5.9% 6.0% 6.3% 4.5% 2.2% 2.0%
Total gl : . V7
5.8% % e
persons r o e
Reached: 375,442 5,859,921 7257 2,013,088 7 936,509 7246 1,037,114 ; ; 660,260 2 563,529 : 55,113 i 337,459 ; 154,314
Local AM/FM Podcasts YouTube Music TV Music Spotify Pandora All Others Amazon Music  iHeartRadio SiriusXM
Ausrage Radio Channels
Daily Mi
® who used POTBELLY SANDWICH WORKS in the past 30 days m CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 268 CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Potbelly Sandwich Shop



241,995 or 89.6% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days listen

L]
H USATI 5 cn. to Ad-Supported Local AM/FM Radio for an average of 75.2 minutes every day representing 45.7%
J|_ciicaco pizza 'Y of all time spent daily with Ad-Supported Audio.
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ﬁ 212,699 or 78.4% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days listen to

BUONA m cnl Ad-Supported Local AM/FM Radio for an average of 69.6 minutes every day representing 45.1% of
CHICADO'S ORIGINAL ITALIAN BEEF all time spent daily with Ad-Supported Audio.
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Reach% 78:4% 77.6% Audio: Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .

826,962 or 73.4% of Adults 18 or older who used PORTILLO'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 108.4 minutes every day representing 35.2% of all

time spent daily with Ad-Supported Video.
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411,792 or 61.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 111.2 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Video.
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268,585 or 64.8% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
watch Ad-Supported Local TV Stations for an average of 95.8 minutes every day representing 33.3%
of all time spent daily with Ad-Supported Video.
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Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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196,421 or 72.7% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days watch
Ad-Supported Local TV Stations for an average of 131.5 minutes every day representing 30.2% of all
time spent daily with Ad-Supported Video.
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CHICAGO'S ORIGINAL ITALIAN BEEF
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179,885 or 66.3% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days watch
Ad-Supported Local TV Stations for an average of 120. minutes every day representing 35.7% of all
time spent daily with Ad-Supported Video.
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. | 826,962 or 73.4% of Adults 18 or older who used PORTILLO'S in the past 30 days watch Ad-
o
Portitle’s == NI

Supported Local TV Stations for an average of 108.4 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Video.
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411,792 or 61.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 111.2 minutes every day representing 36.7% of all

time spent daily with Ad-Supported Video.
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268,585 or 64.8% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
c“I watch Ad-Supported Local TV Stations for an average of 95.8 minutes every day representing 33.3%

of all time spent daily with Ad-Supported Video.
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196,421 or 72.7% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days watch
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179,885 or 66.3% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days watch

Bﬁh e“l Ad-Supported Local TV Stations for an average of 120. minutes every day representing 35.7% of all
time spent daily with Ad-Supported Video.
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411,792 or 61.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Dramas, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

faverege eay)

Comedies
24.1

Local News -
Morning

37.2 Mystery/S

uspense/C
rime

Local

New

Local News -
Evening
26.7

Court Shows
18.6

Comedies
26.0

Local News -
Morning
41.4 Mystery/
Suspense
/Crime
19.6

Court
Shows
20.7

Game Shows
24.4

Food
/Coo
king
Sh...

Doc

ume
ntari
es...

National
Local News -
Late
208

Local News -
Evening
304

Dramas
40.7

= who used JIMMY JOHN'S in the past 30 days

® CHICAGO

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or old er

(average week]
Local News - Evening

Comedies

Sports

Local News - Morning
Dramas

Movies

Game Shows
National/Network News
Local News - Late
Mystery/Suspense/Crime
Court Shows
Food/Cooking Shows

Daytime Talk Shows

CHICAGO

Tota! Persons:

D ——— T
(2 oassaal
| e LR TM o
B e VAL
| —
T ——
ossscl ——c 10 ma
PR —T

L S—r

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 or older

who used JIMMY JOHN'S CHICAGO
m-!m- inthe st 0 doys
R i
¥ who used JIMMY JOHN'S in the past 30 days W CHICAGO

DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 388

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved.

3.1%

Ad-Supported Local TV Station Programs (% Time Spent &
averoge o)

Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning

37.2 -
Court

Shows
18.6

Daytime
Talk Shows
18.6

Comedies

Local News
- Late
18.0

Local News -
Dramas Evening

36.5

Food/C...

Comedies
245

Movies

Dramas

424 MySlE‘r',’,(S

Court 6
Shows rime
20.7 0.4

Nation.
Netw
Ne

rk

Local News -
(£
20.8

Local News -
Evening
317

Local News -
Morning
414

Daytime
Talk Shows
200

Food/C...

u who used JIMMY JOHN'S in the past 30 days

Quick service restaurants used past 30 days: Jimmy John's

W CHICAGO
* Share of Everything

i for Anything _
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268,585 or 64.8% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Dramas, and National/Network News.
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Movies

Game Shows
National/Network News
Food/Cooking Shows
Local News - Late
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Court Shows
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who used ROSATI'S CHICAGO
mm— CHICAGOPIZZA inthepost
30day
[ 03¢ 0001 5035} "
m who used ROSATI'S CHICAGO PIZZA in the past 30 days m CHICAGO

196,421 or 72.7% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies,
Comedies, Game Shows, and Local News - Morning.
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CHICAGO'S ORIGINAL ITALIAN BEEF

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Local News - Evening
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Local News - Morning
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Game Shows
National/Network News
Food/Cooking Shows
Local News - Late
Mystery/Suspense/Crime
Documentaries

Court Shows

==
BUONA

Totof Persons.

mwho used BUONA ITALIAN BEEF in the past 30 days

who used BUONA ITALIAN
BEEF in the past 30 days

179,885 or 66.3% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports,
Local News - Morning, Game Shows, and Movies.
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o - 884,903 or 78.6% of Adults 18 or older who used PORTILLO'S in the past 30 days use Ad-Supported
WS - enl Social Media for an average of 153.6 minutes every day representing 27.3% of all time spent daily

i with Ad-Supported Digital Media.
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Avg. Week All Eigiml (Persons & % Reach}: Adults 18 or older
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# who used JIMMY JOHN'S in the past 30 days

536,251 or 79.4% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days use Ad-
Supported Social Media for an average of 141.5 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.
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& SANDWICH WORKS

324,772 or 78.4% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
use Ad-Supported Social Media for an average of 145.8 minutes every day representing 25.3% of all
time spent daily with Ad-Supported Digital Media.
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ROSATIS== GHI

217,058 or 80.4% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days use

Ad-Supported Social Media for an average of 176.1 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Dtgrtal (Persons & % Reach): Adults 18 or older
e

orTTv SW!BH'IHE Services
Search (Google, Bing, etc.)
Social Media

AN eather /Sports (Websites/Apps)
/ ts

Banking/Financial/Real Estate (Websites/Apps)
Email/Text/IM/200m.etc. (Personal & Work)

Streaming Audio (Local Radio/ ...

m—m-,,

Games/Fantasy/Betting Sites
Shopping (indl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities

foca 1 iearig -!m—

# who used ROSATI'S CHICAGO PIZZA in the past 30 days

30 days

vg. Hours+Minutes/day with
Digital: Adults 18 or older

Concurrent|
usage %

who used ROSATI'S
CHICAGO PIZZA in the past

CHICAGO

B CHICAGO

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Social Media I
201.4

OTT TV Streaming Services
183.8

Streaming Audio (Local

Local TV
Streaming

Searc

YouTube/TikT i

ok, etc.

613 le,...

Sho
ppi |

Games..

(Goog | ng

(in... | New

Social Media
157.6

OTT TV Streaming Services

Local TV
Streaming
442

Streaming Audio (Local

Radio/ Podcasts/Streaming

Services)
141.1

Tok, etc.

YouTube/Tik

1403

Online
Classes,
Schools,
Colleges,

Universiti
es...

Search Sho
(Googl ppin
€ &
Bing,... (in...

Gam News
es/Fa /W..

nta...
Ban...

= who used ROSATI'S CHICAGO PIZZA in the past 30 days

u CHICAGO

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or ulden: mAvg.

Search (Google, Bing, etc.)

News/Weather /Sports (Websites/Apps)
‘Social Media

Email/Text/\M/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

s i | T 2"
T
.

Games/Fantasy/Betting Sites
Non-PremiumsPremium Cable Streaming

Local TV Streaming

ing/Financial/Real Estate (Websites/Apps)

Online Classes, Schools, Cofleges, Universities

) 30 d:
u who used ROSATI'S CHICAGO PIZZA in the past 30 days

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Avg Hours+Minutes/day with Ad-
bil: Adults 18 or older

who used ROSATI'S
CHICAGO PIZZA in the past

CHICAGO

m CHICAGO
147

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Sacial Media
176.1

OTT TV Streaming Services
123.5

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

YouTube/TikTok,
etc.
61.6

Local TV Streaming
59.7

Non
Premium+Premi

Email/Tex
t/IM/Zoo
m,etc.
(Personal

Shoppin
g (incl.
Food/...

Weat...

Ranki

Social Media
139.0

OTT TV Streaming
Services
92.5

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)

77.0

Local TV
Streaming

Email/Text/!I
M/Zoom,etc.
(Personal &
Work)...

YouTube/Tik
Tok, etc.

Non-
Premium+Pr
um Cable

Shoppi

ng

(incl.
Food...

= who used ROSATI'S CHICAGO PIZZA in the past 30 days

Quick service restaurants used past 30 days: Rosati's Pizza

= CHICAGO

* Share of Everything
for Anything _




CHICAGO'S ORIGINAL ITALIAN BEEF

OTT TV Streaming Services
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180,388 or 66.5% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days use Ad-
Supported Social Media for an average of 124. minutes every day representing 22.7% of all time
spent daily with Ad-Supported Digital Media.
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827,393 or 73.5% of Adults 18 or older who used PORTILLO'S in the past 30 days use Ad-Supported

L | oS e—
‘- b’ W S c“l Facebook for an average of 55.1 minutes every day representing 35.9% of all time spent daily with

; :
Ad-Supported Social Media.
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486,702 or 72.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days use Ad-
Supported Facebook for an average of 49.3 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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285,889 or 69.% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
enl use Ad-Supported Facebook for an average of 50.8 minutes every day representing 34.9% of all time

spent daily with Ad-Supported Social Media.
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176,556 or 65.4% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days use

L]
R HSATI S c“I Ad-Supported Facebook for an average of 52.2 minutes every day representing 29.6% of all time
p 1 cricaco rizzx 'Y spent daily with Ad-Supported Social Media.
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m 180,388 or 66.5% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days use Ad-
B U U NA enl Supported Facebook for an average of 41.6 minutes every day representing 33.6% of all time spent

CHICAGD'S ORIGINAL ITALIAN BEEF daily with Ad-Supported Social Media.
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827,393 or 73.5% of Adults 18 or older who used PORTILLO'S in the past 30 days use Ad-Supported
Facebook for an average of 55.1 minutes every day representing 35.9% of all time spent daily with

Bortilos = GHI
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486,702 or 72.1% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days use Ad-
Supported Facebook for an average of 49.3 minutes every day representing 34.8% of all time spent
daily with Ad-Supported Social Media.
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TSANDWICH WORKS. o

285,889 or 69.% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
use Ad-Supported Facebook for an average of 50.8 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Saciql Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

176,556 or 65.4% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days use
Ad-Supported Facebook for an average of 52.2 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Social Media.
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CHICAGO'S DRIGINAL ITALIAN BEEF
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180,388 or 66.5% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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p g, “ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 86,690;
5 - enl Local Radio: 60,742; Social Media: 57,696; Non-Prem. Cable: 31,123; Local TV: 31,116

HOT DOGS - BEEF -BURGERS - SALADS
reaching Adults 18 or older who used PORTILLO'S in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,525;
Local Radio: 36,031; Social Media: 35,099; Non-Prem. Cable: 17,772; Local TV: 15,193
reaching Adults 18 or older who used JIMMY JOHN'S in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used JIMMY JOHN'S in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,091;
Social Media: 21,567; Local Radio: 20,065; Non-Prem. Cable: 10,526; Local TV: 9,623
reaching Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 da
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




ROSATIS== CHI

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,728;
Local Radio: 15,608; Social Media: 13,602; Non-Prem. Cable: 7,523; Local TV: 7,497
reaching Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICABO'S ORIGINAL ITALIAN BEEF

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,427;
Local Radio: 13,410; Social Media: 13,098; Non-Prem. Cable: 8,482; Local TV: 7,200
reaching Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days.
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Portillo’s =

HOT DOGS - BEEF - BURGERS - SALADS

“‘* e“l

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)

‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXm

Movie Theaters

' 1,053,722 or 93.6% of Adults 18 or older who used PORTILLO'S in the past 30 days spend an average
of 54.6 minutes per day driving, seeing Billboards and Signs. 71.1% Listen to Local Radio Stations
Out-of-Home for an average of 40.5 minutes/day.
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607,385 or 90.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average
of 59.8 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio Stations
QOut-of-Home for an average of 37.8 minutes/day.
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346,197 or 83.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
spend an average of 45.3 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local
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owicH woRKS. Radio Stations Out-of-Home for an average of 38.7 minutes/day.
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Top-13 Out-of- Home Medra (Persons & % Reach): Adults 18 or older
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who used ROSATI'S
CHICAGO PIZZA in the past
30days

258,993 or 95.9% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend
an average of 59. minutes per day driving, seeing Billboards and Signs. 74.9% Listen to Local Radio
Stations Out-of-Home for an average of 45.6 minutes/day.
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

260,331 or 95.9% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an
average of 52.6 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to Local Radio
Stations Out-of-Home for an average of 42.2 minutes/day.

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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4 . 1,053,722 or 93.6% of Adults 18 or older who used PORTILLO'S in the past 30 days spend an average of
Porides == GHI

54.6 minutes per day driving, seeing Billboards and Signs representing 35.3% of all Time Spent with Ad-
:
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Portilio's




JOHN’S

nvmy e c“I 607,385 or 90.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average of

59.8 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekl n e I
el Share of Ad-Supported OOH Media
97.2%
94.5%
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the past 30 days
70.3%
56.9%
O0H Media:|
32.8% 33.2% 325%
16.6% 17.0%
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Quick service restaurants used past 30 days: Jimmy John's




346,197 or 83.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days spend
en‘ an average of 45.3 minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time

Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reach "Share of Ad-Supported OOH Media"
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



R [l SAT l,s enl 258,993 or 95.9% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend an

average of 59. minutes per day driving, seeing Billboards and Signs representing 35.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Reach "Share of Ad-Supported OOH Media"

96.4% 97.2%

Out-of-Home Media: Adults 18 or older

95.9%

D
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

260,331 or 95.9% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an

average of 52.6 minutes per day driving, seeing Billboards and Signs representing 37.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Quick service restaurants used past 30 days: Buona




1,053,722 or 93.6% of Adults 18 or older who used PORTILLO'S in the past 30 days spend an average
of 54.6 minutes per day driving an average of 31.8 miles each day and are 101.7% more likely to use
Jane Addams Memorial Tollway (I-90) than the Metro averag

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
Dan Ryan Expressway (I-90/1-94) M 28.0% 60641 m 2o
Eisenhower Expressway (I-290) W a1s 60148 o8
Kennedy Expressway (1-90/1-94) M .08 60433 0.75% o5
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Quick service restaurants used past 30 days: Portillo's

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Tristate Tollway (1-294/1-94)
Kennedy Expressway (1-90/1-94)
Dan Ryan Expressway (I-90/1-94)
Route 59

1-355/Veterans Memorial Tollway

Eisenhower Expressway (1-290)

us 20

Edens Expressway (1-94)
Route 6

I-57

us 30

Stevenson Expressway (I-55)
us a3

Route 38 (Roosevelt Road)
Route 31

Route 64 (North Avenue)
Route 34 (Ogden Avenue)

Ronald Reagan Memorial Tollway (I-88)
Jane Addams Memorial Tollway (1-90)
LaGrange Road

Route 53

I-65

Elgin-O'Hare Expressway

Western Avenue

US 14 (Northwest Highway)

Harlem Avenue

® who used JIMMY JOHN'S in the past 30 days

CHICAGO DMA

Scarborough R2 2025: Sep24-Jul25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

607,385 or 90.% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days spend an average
of 59.8 minutes per day driving an average of 34.8 miles each day and are 143.3% more likely to use

Route 6 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Jimmy John's

Top-26 Employment Zip Codes: Adults 18 or older
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SANDWICH WORKS

346,197 or 83.5% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
spend an average of 45.3 minutes per day driving an average of 26.4 miles each day and are 116.5%
more likely to use Elgin-O'Hare Expressway than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Dan Ryan Expressway (1-90/1-94)
Kennedy Expressway (1-90/1-94)
Eisenhower Expressway (I-290)
1-355/Veterans Memorial Tollway
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Route 64 (North Avenue)
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us 83
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LaGrange Road

us 30
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Scarborough R2 2025: Sep24-Jul25
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop

Top-26
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Employment Zip Codes: Adults 18 or older
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ROSATIS =

258,993 or 95.9% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days spend
an average of 59. minutes per day driving an average of 34.3 miles each day and are 300.% more
likely to use Route 394 (lllinois 394) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Rosati's Pizza

Top-26 Employment Zip Codes: Adults 18 or older
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

likely to use Route 53 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I1-355/Veterans Memorial Tollway
Dan Ryan Expressway (1-90/1-94)
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CHICAGO DMA

Scarborough R2 2025: Sep24-Jul25

260,331 or 95.9% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days spend an
average of 52.6 minutes per day driving an average of 30.6 miles each day and are 140.5% more

Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Buona

Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who used PORTILLO’S in the past 30 days)
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Quick service restaurants used past 30 days: Portillo's
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HOT DOGS - BEEF - BURGERS - SALADS

322,688 or 28.7% of Adults 18 or older who used PORTILLO'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 30.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Local Daily Newspaper(s) (Daily
Books
All Local Weekly Newspapers
New York Times (Daily+Sunday)
New York Times (Sunday)
Magazines
New York Times (Daily)
Wall street Journal (Daily) &4 m
coloss RS B 0

USA Today (Daily)

who used PORTILLO'S in the past

Liccco | ko

m who used PORTILLO'S in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

30days

N CHICAGO

New York Times
(Daily+Sunday)
103

New York Times
(Sunday)

USA Today (Daily)
120 92

Wall Street Journal
(Dally)
B.7

Local Daily
Newspaper(s)
(Daily+Sunday)
79

Direct Mail

Advertising

{excluding

Catalogs)
78

New York Times
(Daily)
86

Local Daity
Newspaper(s) (Daily
71

Magazines
71

Catalo...

New York Times
(Daity+Sunday)
112

New York Times
(Sunday)

USA Today (Daily)
137 101

AWall Street Joumal | New York Times
(Daily) (Daity)
9.1 8.7

Direct Mail
Adve
Local Daily (excluding
Newspaper(s) 75
(Daily+Sunday)
84

talogs)

Magazines
72
Local Daily
Newspaper(s)
(Daily Catalogs
77 35

# who used PORTILLO'S in the past 30

days

= CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Torf persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

m_!m—-—

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or olderm

USA Today (Daily) m'z 329%% who used PORTILLO'S inthe CHICAGO
30 dar
wooks [ 881 e
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vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
120

Local Daily
Newspaper(s)
(Sunday)
1.2

Wall Street Journal
(Daity)
87

Direct Mail Advertising
{excluding Catalogs)
78

Local Daily
Newspaper(s) (Daily
71

Magati
7.1

New York Times
(Sunday)
137

Local Daily
Newspaper(s)
(Sunday) USA Taday (Daity)
117 101

Wall Street Journal

Lmsl Daily

Newspaper(s) {Daily
7.7

(Daily)
9.1

Direct Mail
Advertising
(excluding Catalogs)
75

Local Daily
Magazines
72

® who used PORTILLO'S in the past 30 days

Quick service restaurants used past 30 days: Portillo's
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B CHICAGO

* Share of Everything
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143,345 or 21.2% of Adults 18 or older who used JIMMY JOHN'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing 28.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)
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Print Media: Adults 18 or

Avg. Hours+Minutes/day with All
older

who used JIMMY JOHN'S in the CHICAGO
past 30 days
®who used JIMMY JOHN'S in the past 30 days B CHICAGO

New York Times
(Daily+Sunday)

Magazines
94 -
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New York Times

oc B “u

USA Today (Daily)
93

New York Times
(Daily)
80

Local Daily
Newspaper(s)

(Daily+Sunday)
6.8

Local Daily
Newspaper(s) (Daily
62

(excludiny (.nampq
Newspaper(s) 75

New York Times =
(Daily+Sunday)

(Daity+Sunday)
112 wh

Magazines
72
Local Daily
New York Times Newspaper(s)
(Sunday) USA Today (Daily) (Daily Catalogs
137 10.1 77 s

® who used JIMMY JOHN'S in the past 30 days

B CHICAGO

Avg. Week Ad-Supported f\n{,lh»?rfnt Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg. Day Ad-Supported Print Media (% Time Spent & A

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times {Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO DMA

Scarborough R2 2025: Sep24-Jul25
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vg. Minutes/day Spent): Adults 18 or older

Direct Mail
Advertising (excluding
Catalogs)

81

New York Times

(Sunday)
109

Magazines

a7
4%

Local Daily
Newspaper(s)

m (Sunday) USA Today (Dally) (Daily)
4% 97 93 7.0

Wall Street Journal

Local Daity
Newspaper(s)
(Daily+Sunday)
68

Local Daily

Wall Street Journal
(Daily)
91

New York Times
(Sunday)

i Direct Mail

Newspaper(s) Advertising
(Daily+Sunday) {excluding Catalogs)
84 75

Local Daily

Local Daily
Newspaper(s)
(Sunday)

Local Daily
Newspaper(s) (Daily
72

USA Taday (Dally)
117 101

® who used JIMMY JOHN'S in the past 30 days

Quick service restaurants used past 30 days: Jimmy John's
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110,467 or 26.7% of Adults 18 or older who used POTBELLY SANDWICH WORKS in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing
31.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

Print Media: Adults 18 or older

m‘lfs% who used POTBELLY SANDWICH CHICAGO
WORKS in the past 30 days
1ec1c0 ] R
m who used POTBELLY SANDWICH WORKS in the past 30 days B CHICAGO

Avg. Hours+Minutes/day with All

(Daily)
77

Direct
Adverti Local Daily

1 Newspaper(s)
Catalogs)
7.7

New York Times
(Daily+Sunday)
101

Local Daily
New York Times Newspaper(s)
(Sunday) USA Today (Daily) {Daily

Magarines
124 83 68 3
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New York Times

(Daily+Sunday)

AWall Street Joumal | New York Times
(Daily) (Daity)
9.1 8.7

Direct Mail
Adve
Local Daily (excluding Catalogs)
Newspaper(s) 75
(Daily+Sunday)
84

New York Times
(Daity+Sunday)
112

Magazines
72
Local Daily
New York Times Newspaper(s)
(Sunday) USA Today (Daily) (Daily Catalogs
ER) 101 73 35

# who used POTBELLY SANDWICH WORKS

in the past 30 days m CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Torof persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO DMA

m .22 ;876 who used POTBELLY CHICAGO
SANDWICH WORKS in the past

P 5%
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

A New York Times
= (Sunday)

Direct Mail Advertising
(emudmg Catalogs)

Local Daily

Local Daily
Newspaper(s) USA Today
(sunday) (Daily)
102 83

Magazines

Newspaper(s) (Daily

Wall Street Journal
(Daily)
9.1

New York Times
(Sunday)

137 - ”
Direct Mail

Advertising
{excluding Catalogs)
75

Local Daily
Newspaper(s)
(Sunday)

117 101 7 72

Local Daily

USA Today (Daily) MNewspaper(s) (Daily Magazines
7

o who used POTBELLY SANDWICH WORKS in the past 30 days

Quick service restaurants used past 30 days: Potbelly Sandwich Shop

B CHICAGO
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soefa.ai



ROSATI 5=

139,846 or 51.8% of Adults 18 or older who used ROSATI'S CHICAGO PIZZA in the past 30 days read
Direct Mail Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing
27.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print r\'{lug“dia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

41770 | a.59
5tz |
o Ly

B ma - 014

m rz_gi;%% who used ROSATI'S CHICAGO CHICAGO
" PIZZA in the past 30 days
R . 2.2% 0"
® who used ROSATI'S CHICAGO PIZZA in the past 30 days W CHICAGO

New York Times
(Sunday)
125

New York Times

(Daily)
83

Direct Mail

(excluding
New York Times Catalogs)
(Daily+Sunday) 7.1
104 =

Local Daily
paper(s)

(Daity+Sunday)
5

USA Today (Daily)
80

Local Daily
Newspaper(s)
(Daity 33
7.0

Catal
s

New York Times
(Sunday)
137

Local Daily
Newspaper(s) (Sunday)
1.7

New York Times
(Daity+Sunday)
12

USA Today (Daily)
101

AWallStreetdoumal N Mew York Times
(Daily) (Daily)
87

{excluding Catalogs)
75
(Daily+Sunday)
8.4

Magazines
72
Local Daily
Newspaper(s)
(Daily Catalogs
77 s

® who used ROSATI'S CHICAGO PIZZA in the past 30 days

H CHICAGO

Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times {Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO DMA

Scarborough R2 2025: Sep24-Jul25

a7 [ 598

mrz.z%s'“

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older| m

J:14 o
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who used ROSATI'S CHICAGO CHICAGO
PIZZA in the past 30 days
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New York Times
(Sunday)
125

Local Daily
Newspaper(s)
(Sunday)
105

Direct Mail

Advertising (excluding

Catalogs)
77

Wall Street
Journal (Daily)

Magazines
98 16

USA Today (Daily)
80

Local Daily

Newspaper(s)

(Daily+Sunday)
5

New York Times
(Sunday)
137

Local Daily
Newspaper(s)
(Sunday)
1.7

USA Taday (Daily)
101

Wall Street Journal
(Daity)
9.1

Direct Mail

Newspaper(s) Advertising

(Daily+Sunday) {excluding Catalogs)
84 75

Local Daily

Local Daily
Newspaper(s) (Daily M
72

= who used ROSATI'S CHICAGO PIZZA in the past 30 days

Quick service restaurants used past 30 days: Rosati's Pizza

B CHICAGO
* Share of Everything
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==
BUONA

CHICABO'S ORIGINAL ITALIAN BEEF

Avg. Week All Print %eﬂgiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

who used BUONA ITALIAN BEEF
in the past 30 days

Wall street Journal (Daily)

Catalogs
USA Today (Daily)

.-z -

= who used BUONA ITALIAN BEEF in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

88,316 or 32.5% of Adults 18 or older who used BUONA ITALIAN BEEF in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 35.4% of all

time spent daily with All forms of Print Media.

CHICAGO

1.5%

B CHICAGO

T T R R N

New York Times
(Sunday}
152

USA Today (Daily)
17

Local Daily
Newspaper(s
) (Daily
89

New York Times
(Sunday)
ER)

New York Times | New York Times
(Daily+Sunday) (Daily)

Magarines
124 96 70

New York Times
(Daity+Sunday)
112

USA Today (Daily)
101

New York Times

Direct Mail
Adve
(excluding
75

talogs)

Magazines
72
Local Daily
Newspaper(s)
(Daily Catalogs
77 35

= who used BUONA ITALIAN BEEF in the past 30 days

H CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Torf_persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily) m m%s'a% who used BUONA ITALIAN BEEF
in the past 30 d:
oo i B e
® who used BUONA ITALIAN BEEF in the past 30 days
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 173

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

J:l%  oc
0 8¢
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CHICAGO

B CHICAGO

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
152

Local Daily

Newspaper(s) (Sunday)
143

Wall Street Journal
9.7

New York Times
: : (sunday)
Direct Mail 137
Advenising
{excluding
Catalogs)
81

Local Daily
Newspaper(s)
(Sunday)
117

Local Daily
vspaper(s) (Daily
89

USA Today (Daily)
1.7

Magazines
70

USA Taday (Daily)
0.4

Wall Street Journal
(Daily)

{excluding :m]m;.
75

Local Daily
Newspaper(s) (Daily  Magazines
7.7 72

® who used BUONA ITALIAN BEEF in the past 30 days

Quick service restaurants used past 30 days: Buona

soefa.ai

B CHICAGO

* Share of Everything
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Portdlo’s’ cnl "Advertising Actions"

P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Websites [ 2667505 35.3%
Social Medin %
Direct Mail [ 2431425 32.2%
Local Broadcast TV

| 1.126,762 14.9%

Audio Streaming Services

| 911,521 12.1%
Billboards

| 884.388 11.7%
Podcasts CHICAGO
News papers |y

m P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 687 Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. SO efa . al for Anything =

Quick service restaurants used past 30 days: Portillo's



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

| 2,725,996 36.1%

| 2,667,505

| 2,431,425

A e —————
| 1,307,570 : 17.3%
o —

Local AM/FM Radio

| 1.261.069 16.7%

Audio Streaming Services
Podcasts
Billboards

Newspapers

CHICAGO DMA ScarboroughR22025:5ep24-Jul25 Qualintab: 388

G —
| 814.656 10.8%
9% CHICAGO
11.7%

884 388

| 833339 11.0%

m P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. So e a . al for Anything =

Quick service restaurants used past 30 days: Jimmy John's



SANDWICH WORKS,

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Local Broadcast TV

"Advertising Actions"

P18+ who used POTBELLY SANDWICH WORKS in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

| 2,725,996 36.1%
| 2,667,505 35.3%

| 2,431,425 32.2%

| 1,591,108 21.1%

| 1,307,570 17.3%

| 1,126,762 14.9%

Local AM/FM Radio

| 1.261.069 16.7%

Cable TV Networks

Audio Streaming Services
Podcasts

Newspapers

Billboards

CHICAGO DMA ScarboroughR22025:5ep24-Jul25 Qualintab: 268

| 971.195 12.9%

| 911,521 12.1%

| 814.656 10.8%
CHICAGO

8 g 11.0%

| 884,388 11.7%

m P18+ who used POTBELLY SANDWICH WORKS in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. So efa . al for Anything =

Quick service restaurants used past 30 days: Potbelly Sandwich Shop



Y s cions
ROSATIS== CHI

P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought

past 3mos Due to Ads on %)

Websites

35.3%

Social Media

36.1%

Direct Mail

Broadcast, Cable, & Sat TV

Local Broadcast TV

Video Streaming Services

[ G GAN BN L
i o 'S N
N © @ N
o) = L Gy B
N = o ©
o] o (] ©
IS @ a1 o)

Cable TV Networks

| 971.195 29w
Local AM/FM Radio )66

| 1.261.069

Podcasts St

Audio Streaming Services

Billboards

Newspapers

—
T —— T

| 833339 11.0%

m P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 147 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. soe a & al for Anything =

Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICAGO'S DRIGINAL ITALIAN BEEF

Websites
Social Media

Direct Mail

"Advertising Actions"

P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

| 2,667,505 35.3%

| 2,725,996 36.1%

32.2%

| 2,431,425

Local AM/FM Radio

| 1,261,069

Audio Streaming Services

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

Newspapers

Podcasts

Billboards

CHICAGO DMA ScarboroughR22025:5ep24-Jul25 Qualintab:
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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| 833.339

m P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

814.656

| 884388 11.7%

M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
173 Share of Everything

for Anything =

soefa.ai

Quick service restaurants used past 30 days: Buona



